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Rift 1: the designer’s eye was on everything else inside the home 



Rift 2:  cleaning products are made from hazardous waste 

(so be careful what you put up your nose) 



Rift 3: green products implied sacrifice 



method revolution   
creating sudden and dramatic change in how people take care of their homes 







Brand ROI over the Past Seven Years 
method ranked #11 out of 25,000 global brands that drove the most ROI over 
the past seven years  
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how greenskeeping works at 
method 
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planned obsolescence 
of sustainability  
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EPEA – external material assessment partner 
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Basis	  for	  seeking	  alterna/ves	  

•  Failure	  on	  key	  endpoint	  
– eg	  acrylic	  acid	  +	  biodeg	  
– eg.	  fragrance	  solvents	  +	  emulsifiers	  

•  Detec/on	  in	  WWTP	  effluent	  or	  downstream	  

•  Absence	  of	  proof	  of	  safety	  –	  precau/onary	  
mentality	  
– Nitrosamine	  forma/on	  from	  secondary	  amines	  
(DEA)	  
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solvent	  alterna/ves	  assessments	  
beyond	  glycol	  ethers	  





24 

surfactant	  alterna/ves	  criteria	  

•  Prefer	  aqua/c	  toxicity	  LC50	  over	  10mg/L	  
•  Readily	  aerobically	  biodegradable	  per	  OECD	  301	  
•  Prefer	  indica/on	  of	  anaerobic	  biodeg	  
•  Avoid	  combina/on	  of	  high	  aquatox	  +	  slow	  biodeg	  

•  Avoid	  C-‐S	  bonds	  
•  Avoid	  branching	  
•  Ethoxylates:	  1,4-‐dioxane	  under	  20ppm	  on	  per	  
ac/ve	  basis	  

some	  preferences	  
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Process	  challenges	  

•  Preserva/on:	  formaldehyde,	  glutaraldehyde	  
– Move	  to	  UP,	  MCIT,	  citric	  acid	  

•  Process	  aids:	  	  
– EDTA	  (clarifying)	  

•  Unreacted	  raw	  materials,	  deriva/ves,	  byproducts	  
– Eg	  amidoamine	  as	  driver	  of	  contact	  derma//s	  allergy	  
in	  cocamidopropyl	  betaine	  

What’s	  not	  on	  the	  MSDS	  
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Introducing the 
world’s  

smartest  
greenest 
smallest 

easiest 
laundry  

detergent 



smarter, easier, greener 



Product carbon footprints calculated using Planet Metrics Rapid Carbon ModelingTM software 

35% lower overall carbon footprint… 

If the entire category switched to 
8X concentrated we would save: 

2.18 Million Barrels of Oil 

24,000 Tons of Plastic 

66 Million Gallons of Water 





Trust through transparency 

Building a brand in the social media era 
requires an uncomfortable level of 
transparency and lack of control 



don’t	  try	  to	  convince.	  	  
instead,	  empower	  and	  equip.	  

www.methodhome.com	  

go	  naked	  







S.1697 & H.R.3057  
Household Product 
Labeling Act of 2009 
Requires	  household	  cleaning	  
products	  to	  bear	  labels	  that	  state	  
completely	  and	  accurately	  all	  
ingredients	  





process water recovery at filling plant 



people against dirty 
methodhome.com 


